On-gift system by Nur Syazwani, Zaifulbahari
  
 
 
ON-GIFT SYSTEM 
 
 
 
 
 
NUR SYAZWANI BINTI ZAIFULBAHARI 
 
 
 
 
BACHELOR OF COMPUTER SCIENCE 
UNIVERSITI MALAYSIA PAHANG 
 
 
 
SUPERVISOR’S DECLARATION 
 
I hereby declare that I have checked this project and in my opinion, this project is adequate in 
terms of scope and quality for the award of the degree of degree of Bachelor Degree of Science 
Computer in Computer System (Technology Graphic & Multimedia) 
 
 
 
 
 
 
 
 
(Supervisor’s Signature) 
Full Name : 
Position : 
Date : 
 
 
 
 
 
 
 
(Co-supervisor’s Signature) 
Full Name : 
Position : 
Date : 
 
 
 
STUDENT’S DECLARATION 
 
I hereby declare that the work in this thesis is based on my original work except for 
quotations and citations which have been duly acknowledged. I also declare that it has 
not been previously or concurrently submitted for any other degree at Universiti Malaysia 
Pahang or any other institutions. 
 
 
 
 
 
(Student’s Signature) 
Full Name : NUR SYAZWANI BINTI ZAIFULBAHARI 
ID Number : CD15055 
Date : 
  
 
 
ON-GIFT SYSTEM 
 
 
 
 
 
 
NUR SYAZWANI BINTI ZAIFULBAHARI 
 
 
 
Thesis submitted in fulfillment of the requirements 
for the award of the 
Bachelor of Computer Science 
 
 
 
 
Faculty of Computer Science & Software Engineering 
UNIVERSITI MALAYSIA PAHANG 
 
DECEMBER 2018 
ii  
ACKNOWLEDGEMENTS 
 
Alhamdulillah, all praises to Allah, the Most Gracious and the Most Merciful for giving 
me the confidence and faith in myself completing this final project. Thank you for giving 
me a good condition of health so that I able to complete this project successfully within 
time. I will not able to complete all of this without the strength that You gave and the 
faith I have in You, The Almighty. 
 
First and foremost, I would like to express my sincere gratitude towards my supervisor 
Dr Junaida Binti Sulaiman for the encouragement which helped me a lot in completion 
this thesis. She always give me guidance on finishing this project system and completing 
the report. Although I am sometimes rarely got the opportunity to see her, but she always 
tried her best to help me. 
 
I am highly indebted to my colleague and friends, and people who have willingly helped 
me out with their abilities and keep supporting me through my upsides down. To 
everyone who involved either directly or indirectly on finishing this project, thank you 
for always holding my back. 
 
I take this opportunity to thank my beloved family especially to two most wonderful 
persons which are my parents who are always praying for me and never tired in 
supporting me. Honestly, they are biggest motivation to complete this project. they 
always appreciate my hard work, though people seems to say that my project is simple, 
but they always say that I have done an amazing things as long as it will give benefits to 
others and that is priceless. 
 
I would also like to thank My One Shop, Country Home as my client for this project. 
During the short interview, My One Shop staff has helped me giving the information 
about their products, etc. I want to express my sincere thanks to them that giving their 
trust on me to provide a system for the shop. 
 
Last but not least, my biggest thanks and appreciation toward Universiti Malaysia Pahang 
for providing all the necessary facilities and gave me opportunity to infinitely gain my 
knowledge here. 
iv  
ABSTRAK 
 
Jarak yang jauh merupakan salah satu perkara yang sering menjadi masalah kepada 
manusia terutama kepada golongan anak anak yang belajar serta bekerja jauh dari 
keluraga dan kampung halaman. Hal ini telah menyebabkan kesukaran kepada mereka 
untuk menyambut serta memberi hadiah kepada insan tersayang. Walaupun terdapat 
pelbagai sistem yang menawarkan pembelian barang secara atas talian, namun, walaupun 
dihantar kepada insan yang dituju, tiada keistimewaan yang dapat dirasai. Oleh itu, sistem 
On-Gift dibangunkan untuk membantu masyarakat dalam memilih dan membeli hadiah 
dengan mudah secara atas talian. Dalam sistem ini, pengguna perlu memilih lokasi 
pembelian dan seterusnya mereka perlu memilih jenis hadiah yang mereka ingin beli. 
Sistem ini juga menawarkan servis penghantaran kepada alamat yang telah ditetapkan 
oleh pengguna. Oleh itu, pengguna dikehendaki untuk berkongsi beberapa maklumat 
peribadi seperti nama dan alamat ke dalam sistem supaya ia memudahkan syarikat untuk 
mendapatkan data pengguna. Objektif sistem ini dibangunkan adalah untuk mewujudkan 
suatu sistem berasaskan web yang dapat membantu pengguna untuk membeli serta 
memberi hadiah kepada insan tersayang walaupun berada dalam keadaan jarak jauh. 
Pembangunan Aplikasi Rapid (RAD) adalah kaedah yang digunakan untuk 
membangunkan sistem ini. Terdapat empat peringkat dalam RAD ini, pertama adalah 
peringkat perancangan keperluan, kedua pula adalah peringkat reka bentuk, manakala 
yang ketiga merupakan peringkat pembinaan pesat dan yang terakhir adalah peringkat 
peralihan. 
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ABSTRACT 
 
Distant distances are one of the things that are often to be a major problem for people, 
especially for children or those who are studying and working away from family and 
home. This has made it difficult for them to celebrate and give gifts to their loved ones 
on certain special occasion. Although there are various systems that offer online 
purchases, however, even if it sent to the intended person, there is no privilege can be 
felt. Therefore, the On-Gift system is developed to help the public in choosing and 
purchasing gifts easily online. In this system, users need to choose the location of the 
purchase and so they have to choose the type of gift they want to buy. The system also 
offers delivery services to addresses set by users. Therefore, users are required to share 
some personal information such as names and addresses into the system so that it will 
facilitates the company to obtain users’ data. The objective of this system is to create a 
web-based system that can help customers to buy and give gifts to loved ones even in 
long-distance situations. Rapid Application Development (RAD) is a method used to 
develop this system. There are four levels in RAD, the first stage is requirement planning 
stage, the second is the user design stage, while the third is the stage of rapid construction 
and the latter is the transition stage. 
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CHAPTER 1 
 
 
 
INTRODUCTION 
 
 
 
 
1.1 Background 
 
The growth of the internet as a secure shopping channel has developed since 
1994, with the first sales of Sting album ‘Ten Summoner’s Tales’ Wine, chocolates and 
flowers soon followed and were among the pioneering retail categories which fuelled the 
growth of online shopping. Researchers found that having products that are appropriate 
for e-commerce was a key indicator of Internet success. Many of these products did well 
as they are generic products which shoppers did not need to touch and feel in order to 
buy. The existence of online shopping has received positive response from the world, 
especially from the rapidly developing country. This is because, online shopping gives 
customers the ability to purchase goods and services from a provider without ever going 
to the "brick-and-mortar" location. Instead, customers simply visit the provider or seller’s 
website and place and pay for their order. The product or service is delivered to the 
customer’s home. Online shopping can be done via computer, tablet, or smartphone 
(Pariona, 2017). According to a study, almost 70% of people in Japan, United Kingdom 
and Germany spend their money for online shopping. 
 
Whilst according to studies, in Malaysia, the number of online purchases made 
by Malaysians amounted to approximately RM5 Billion in 2015 and is expected to 
increase from year to year. Shopping online is becoming increasingly popular among 
Malaysians pushing for the expansion of this business including ‘Industri Kecil dan 
Sederhana (IKS)’. There are many factors why Malaysians like to spend on online 
shopping. The factors are they are much cheaper, easy to find and it has become part of 
their culture. 
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In Malaysia, people often use internet-base to do things or even buying things. 
They use internet to facilitate their daily live in order to do something. For example, the 
wide use of internet such as online booking, online shopping and even do work online 
are now part of the citizens’ daily routine in order to make sure that they use little time 
in doing things that can use online. Thus, this scenario has open so many opportunities 
for company that offer their products online especially for those who loves to online shop. 
Company such as Lazada, 11 Street and Shopee are some of the biggest online shop in 
Malaysia because these three company offer various kind of items that people can choose 
and buy with low price. Besides, they just can visit one site to buy many items. 
 
1.2 Problem Statement 
 
Nowadays, Malaysian citizen are often too busy to remember or celebrate 
together important events such as Birthday celebration, Mother’s Day, Father’s Day, 
Anniversary, etc. Moreover, for those who are studying or working far away from their 
hometown and they often cannot go home to celebrate together with their loves one. 
 
If we look at the existence of online shopping for gifts nowadays are limited. 
Limited in terms of choice or the type of gifts that is provided as examples most of them 
provide gift options such as flowers and cakes only. The problem is that when the choices 
are limited, they will limit the choice to the buyer or the user themselves and it will also 
cause them to still go out to the actual store to buy the gift and most items such as cakes 
and flowers are easy to break. Besides, there are limited shops that provide various type 
of gifts online. Most of them are being sold at the physical shop which is quite difficult 
for those who do not have transportation to go the physical shop. 
 
Furthermore, the user also do not have to worry about how they will get their 
gifts. This is because, it will ease the buyer or the user when they just have to choose the 
item that they want and they do not have to worry about how they will get the gift. The 
problem is when the gift store is far away from their home, they need to have transport 
to go there and it will be troublesome for those who do not have transport. 
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1.3 Goal and Objective 
 
The goal for this project is to develop an online gift system for the user and to achieve 
this goal, the following objectives must be followed: 
 
i. To investigate the current online shop for gifts 
ii. To develop a system that can allow the user to purchase online gifts 
iii. To evaluate and provide an online system for My One Shop, Country Homes that 
used Augmented Reality element in it. 
 
 
1.4 Scope 
 
1.4.1 User 
 
 
a) Staff of the Gift Shop 
 
 
The staff of the gift shop including the manager of the shop will be the 
administrator of the system where they can directly access to the system. They 
will also be the one who can control the database and they will update all the types 
of gifts and the information of the item that their shop providing. 
 
b) Customer 
 
 
The customer is the main target user for the system because they will be the one 
who mostly use it. The customer first need to choose the type of gift they want 
and they just have to enter some of their personal information to ease the delivery 
process and etc. 
52 
 
REFERENCES 
 
Data  flow diagram. (2018, April 30). Retrieved from 
https://en.wikipedia.org/wiki/Data_flow_diagram 
 
Rapid  application development. (2018, January 29). Retrieved from 
https://en.wikipedia.org/wiki/Rapid_application_development 
 
Artem, M.E.. (2018). Understanding The Rapid Application Development Model. 
Retrieved from https://theappsolutions.com/blog/development/rad-model/ 
 
 
System design. (2018, April 17). Retrieved from 
https://en.wikipedia.org/wiki/Systems_design 
 
 
 
M. Reza Mehregan, Mahnaz Hosseinzadeh, Aliyeh Kazemi. (2012). An application of 
Soft System Methodology. International Conference on Leadership, Technology and 
Innovation Management, 426 – 433. Retrieved from https://ac.els- 
cdn.com/S1877042812009317/1-s2.0-S1877042812009317-main.pdf?_tid=cde2e86d- 
5fc2-4a82-9f24- 
e93da6335151&acdnat=1525411965_c7d78a61a878614396eec008beab99f2 
 
 
Nielson.(2010). Global Trends in Online Shopping.USA: Nielson. 
 
 
Christy M. K. Cheung, L. Z. (2003). Online Consumer Behavior: A Review and Agenda 
for Future research. Hong kong: 16th Bled eCommerce Conference eTransformation. 
 
Krishnamurthy, S. (2006).Contemporary research in e-marketing, Volume 2. London: 
Idea Group Inc (IGI). 
 
Li, N., and Zhang, P., 2002. Consumer Online Shopping Attitudes and Behaivour: An 
Assesment of Research. Eighth Americas Conference on Information Systems. (PDF) 
Online Shopping Attitude among the Youth: A study on University Students. Available 
53 
 
from: 
https://www.researchgate.net/publication/274696373_Online_Shopping_Attitude_amon 
g_the_Youth_A_study_on_University_Students [accessed Dec 12 2018]. 
 
 
Norman, J. (2014). The Invention of Online Shopping. Historyofinformation.com. 
Available at http://www.historyofinformation.com/expanded.php?id=4528 [Accessed 01 
August 2014]. (PDF) Online Shopping Attitude among the Youth: A study on University 
Students. Available from: 
https://www.researchgate.net/publication/274696373_Online_Shopping_Attitude_amon 
g_the_Youth_A_study_on_University_Students [accessed Dec 12 2018]. 
 
 
Thijs L.J.Broekhuizen & Wander Jager. (2003). A Conceptual Model of Channel Choice 
: Measuring Online and Offline Shopping Value Perception 
 
 
Rajesh Iyer & Jacqueline, Eastman (2014). The Elderly and Their Attitude Toward s the 
Internet : The Impact of Internet use, Purchases, and Comparison Shopping . Journal of 
Marketing Theory and Practice, Vol.14, No.1. 
